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Abstract 

The novel is an art combining 

music and painting, so it combines 

the characteristics of musical art as 

a time art and painting as a spatial 

art. 

So I chose this title to study the 

novel of Atheer Abdullah Al 

Nashmi (I loved you too much) to 

reflect the image of time and space 

in this work, which is an important 

work that occupies an important 

area in the culture of the 

contemporary Arab reader, 

especially the women as he speaks 

of an Arab woman living in special 

circumstances, Also in a country 

that has become open to the world 

in every form and form of the 

emergence of feminist literature 

expressed by this writer in various 

works. 
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Conclusion 
 

After this tour in the novel I loved 
you too much, we hope that we 
have been in the achievement of 
what we hope to study everything 
related to time and place in this 
novel. 
The study examined the elements 
of time and space. These two 
interrelated and interdependent 
elements. We have set this study in 
mind for the purpose of knowing 
each other's influence in narrative 
work independently of the other, 
otherwise they are interrelated and 
separated for study purposes only. 

 •The methods used by Ather 
Abdullah varied in their use of 
psychological time, once they are 
provided by the narrator and once 
through the retrieval and 
anticipation, and others through 
the dialogue between the 
characters. 

 •The research found the diversity 
of Atheer Abdullah Al-Nashmi's 
method in the use of the time 
paradoxes of "retrieving" and 
"anticipating. "The retrieval was 
then repeated by using the verb 

"remember" or was a dialogue 
between the 
characters of the novel and relied 
heavily on internal monologue. 

 •Some pet places are hostile, or 

hostile. 

 •In her portrayal of the novelist 
place, she was often based on 
fiction at times, and her story came 
in varying degrees between truth 
and fiction 
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Abstract 

Strategic thinking is a cornerstone 

for the building of educational 

organizations. Accordingly, the 

research sought to identify the role 

of strategic thinking patterns in 

achieving the effectiveness of 

educational organizations. They 

have been applied to a sample of 

80 academic leaders at Tikrit and 

Kirkuk Universities. The 

hypothesis is based on a basic 

hypothesis that relates to the 

existence of a correlation and 

effect relationship of the strategic 

thinking patterns to achieve 

organizational effectiveness. The 

data were tested using the SPSS 

program and through the 

correlation coefficient and the 

linear regression. Emphasizes the 

effective role of thinking patterns 
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in achieving the effectiveness of 

educational organizations, as well 

as providing a set of 

recommendations that enhance the 

possibility of enhancing the role of 

strategic thinking patterns in 

achieving the effectiveness of 

educational organizations. 

Keywords: Strategic thinking 

Organizational Effectiveness.   
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Abstract:  
Here emerges the problem of the 
study by raise questions about the 
essence of  the pivot of study, such 
as: Does the impact of the 
environmental Scanningin the 
dimensions of the entrepreneurial 
marketing in the two companies, a 
sample of study? 

The searchaimed at answer 
these question by the theoretical 
framing about its variables at first, 
and  the test the impact of  the 
environmental Scanningin to  the 
dimensions of the entrepreneurial 
marketing, it is tested by analyzing 
the regression by using  the style 
of multiple regression analysis and 
gradual. In purpose of realizing the 
aim of the research and answer the 
question of problem, a deliberate 
sample is chosen included (111) 
managers in ( Iraq Zain, Asia cell), 
two companies for communication. 

The study reached to several 
conclusions, including: there is 
significant impact for some 
activities of environmental 
Scanningin the Entrepreneurial 
marketing dimensions, either the 
most important recommendations 
should be on both companies  
work to Increased interest the 
activities of the environmental 
scanning to More promote the 
Entrepreneurial marketing 
dimensions in the two companies, 
a sample of stud 
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Abstract: 

     The objective of this study is to 

investigate the effect of the 

Algerian banks' compliance with 

the disclosure requirements of IAS 

7 on the cash flow statement. An 

applied study in Algerian banks In 

the case of Biskra, the study was 

conducted in the following banks: 

In order to achieve this, the 

researcher selected a random 

sample consisting of a general 

manager, a head of department, 

and a deputy head of 

the department, which are 40 

respondents from the employees of 

the banks in question. The analysis 

was carried out using the statistical 

program spss v20, and the study 

found that Algerian banks are in 

compliance with the disclosure 

requirements of IAS 7 Statement 

of Cash Flows. The study also 

recommended  intensifying 

continuous educational and  
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Abstract 
The Contribution of the Personal 
Value of the Employees to the 
Enhancement of the Costumer 
Loyalty Case Study 
Shaklawa Hotel-Erbil 
Abstract: 
    The  aim  of  this  research  is  to  
discuss the contribution of the 
personal value of the employees to 
the enhancement of the costumer 
loyalty to the. Shaklawa Hotel- 
Erbil.  To  achieve  this,  the  
theoretical frame that is related with 
personal value of the employees and 
the customer loyalty have been 
reviewed in other researches 
theses.To analyze the research's 
hypothesis. (55) questionnaires have 
been distributed among the hotel 
costumers, (5) of them were 
neglected,(50) were analyzed. The 
two hypotheses were analyzed by 
Pearson Correlation Coefficient in 
addition to( Mann-Witny) and 
(Wilcoxon) tests. This research has 
come to many conclusions, 
especially the contribution of the 
personal value of the employees to 
promoting the costumer loyalty to 
above mentioned hotel. The 
researcher  
presented many suggestions 
especially that the  hotel 
administration of the hotel should 
pay more attention to the personal 
value  of  the  employees  in  order  to  
increase the support and to enhance 

the  costumer  loyalty  to  keep  the  
costumer in touch with the 
organization for longer time . 
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